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Hair Brasil 2010 attracts attention from the 
worldwide beauty market and registers 
a record number of 69 thousand professional visits
The 9th edition of HAIR BRASIL – International Hair, Beauty and Esthetics Fair, held in São Paulo/Brazil, from the 27th to the 30th of March, registered 69 thousand professional visits from all over Brazil and several Latin American countries.

By analyzing the activity of the four days of event, three major items are in evidence:

· Number of professional visitors was 3% higher than last edition.
· The visiting public’s profile is increasingly more qualified.  Suffice to say that there has been a 7% increase in the presence of beauty products distributors and an 11% growth in the number of owners and/or managers of beauty salons.
· International presence was significantly larger this edition, both in terms of number of foreign exhibitors and visitors.
Every edition, HAIR BRASIL reaffirms its capacity to bring visibility and business deals for the supplying industry of beauty products, equipment and services with the professional market.  This year, there were 720 exhibiting brands at the fair, with very well produced booths, full of marketing actions, occupying 65 thousand square meters of exhibition space in the Expo Center Norte exhibition halls, in São Paulo’s Capital.
And even with the greatest brands in the world (led by L’Oréal and Wella) already being in the fair for several years now, every year HAIR BRASIL becomes more and more international, attracting new exhibitors from Europe, the United States and Eastern countries.  This edition, more than 40 foreign companies participated in the Brazilian Fair, to know the market and its distribution channels and to test the receptivity to their products.
Earlier this year, HAIR BRASIL received the seal “Trade Fair Certification” from the U.S. Commercial Service, an important endorsement of quality and a signalizing flag for American companies interested in starting business in Brazil.  For the first time, Hair Brasil featured an American Pavilion, bringing together eight companies from different sectors and the results were immediate. Besides selling to Brazil, the American companies closed business deals with Chile, Paraguay, Argentina, Bolivia and Mexico. 
Richard Schoonover, President of Hotheads Hairwear (hair extensions supplier), bet on the fair as a new promotion channel to the Latin American market.  “HAIR BRASIL is a vibrating event, very different from the fairs that take place in the United States, Asia and Europe.  I was also impressed with the Brazilian market and industry, as there is a lot of investments on them”, he highlighted.
Denise Barbosa, specialist in business development from the US Consulate in São Paulo, highlighted that all the American exhibitors had positive results. “We’ll work so that next year these companies participate with individual booths, with their own Brazilian representatives, opening room for new exhibitors in the US collective pavilion.

The Italian brand Dielle participated in HAIR BRASIL for the third time and its General Manager, Giuseppe Di Lucca, said that the volume of visits was larger than expected.  “The Brazilian market is better and grows every day.  Businesses were better this year”, he celebrated.
Visitors from 12 countries
In the four days of event, HAIR BRASIL received visitors from 24 Brazilian States, from the whole country.  Owners and professionals of beauty salons, hairdressers, beauticians, specialty retailers and manufacturers of the sector were there, in search of professional update and networking.  From abroad, the main visiting groups were from Bolivia, Chile, Peru, Paraguay, Uruguay, Argentina, Colombia, Ecuador, Venezuela, Mexico, EUA and France. 
Jeferson Santos, Director of HAIR BRASIL, said that the fair’s growth will continue in 2011.  “Several Brazilian brands wish to increase their exhibiting spaces in order to better receive the visiting professionals.  Moreover, with the work of our representatives in Europe and in the U.S., besides a strong participation of our own team in major beauty fairs throughout the globe, we want to make HAIR BRASIL even better known".
HAIR BRASIL is a relatively young fair (it will have its 10th annual edition held in 2011), but it is already consolidated in the international calendar of specialty fairs.  “Our goal is to become the largest beauty and hair show in America, generating business deals, networking, and contributing with the growth and professionalization of this market”, he assures. 
Training and update
In addition to promoting business, HAIR BRASIL has another great goal: to offer specialized information to the beauty professionals. Since its first edition, workshops, conferences, contests and shows have been a very important part of the fair. 

In the 2010 edition, the visitors were offered around 80 events for professional update, attended by a public of over 12 thousand participants.
Among these events, the Megashow Hair Brasil deserves special attention. It brought to the stage high level hairstylists, both from Brazil and from abroad, keeping constantly full the 800-seat auditorium, specially designed for the shows.

2011 Edition is already scheduled

The next edition of HAIR BRASIL will be held from April 2 to 5, 2011, in the exhibition halls of Expo Center Norte, in São Paulo – Brazil.

Get to know more: www.hairbrasil.com
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